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! This factsheet is adapted froBnacting Strong Smoke-free Laws: The Advocate’séiai Legislative Strategies,
American Cancer Society/UICC Tobacco Control Sggtelanning Guide #3 (2006), available at:
http://strategyguides.globalink.org/main_guides.htm

! The United NationsMillennium Campaign: Voices Against Poverty, Théevinium

Development Goals Campaigning Toalkit

! Dorfman, L, Wallack, L, and Woodruff, K, “More tha message: Framing public health
advocacy to change corporate practitésalth Education and Behavi@2, 3 (2005); 320-326.

! For more detailed factual information about eaicthe messages below, please see: Smokefree
Air: The Essential Facts. Global Smokefree Partmprand the Campaign for Tobacco-Free

Kids. (2007). Available online altittp://www.tobaccofreecenter.org/files/pdfs/SF_squdlf

! Campaign for Tobacco-Free Kids (2007). Voters Asrhe Country Express Strong Support

for Smoke-Free Laws. Data based on Nationwide sun¥d,000 voters conducted by The



Mellman Group, Inc in January 2006. See, also Cagngar Tobacco-Free Kids (2007). Voters
Across the Country Express Strong Support for Snteke Laws. Available online at:
http://www.tobaccofreekids.org/research/factshedf#290.pdf Accessed on 11.13.2007
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